
Artist  Influencer
Guide



This is a guide with some tips and tricks for increasing and/or maintaining your
influencer status on social media. Now that you’ve joined SoundSight you’re not far
away from an exciting sponsorship opportunity, but there are some key factors that
will help us pitch you to potential sponsors, and will greatly increase your chances of
getting sponsored!

The following 4 factors are very important when it comes to landing a sponsorship deal
as an artist online, and often they can make or break your chances of getting a deal.
Please consider these aspects of your social media presence, and also remember that
essentially the better these are, the more money you’ll be able to charge for
endorsement, as well as greatly improving your chances of attracting them in the first
place.

The Size of your Online Following

This is an obvious one that most people with a computer and a social media account are
aware of, and if you’ve already been approached or accepted as an established artist with
SoundSight, it’s likely this element of your social media is already sufficient for initially
attracting sponsors.



On SoundSight we look for artists with online followings of between 4-100k, as they are
usually considered micro influencers. Most sources classify any profiles with between 6-100k
followers in the micro influencer category, and profiles with between 1-6k followings are
usually classified as nano influencers.

Anyway enough about categories, you’re with SoundSight as an established artist because
you’ve already got a sufficient online following! We like to work with artists in the 5-100k
range, as micro influencers are the type of influencer that most small to medium sized
businesses will want to sponsor, as well as being willing to pay for their services. Some
businesses use nano influencers for endorsement marketing but often won’t want to pay them
for sponsorship, instead offering free products as remuneration. As SoundSight’s main aim is
to support DIY artists by increasing their incomes, we recommend making sure your follower
count always stays above 5000, ideally striving for 12,000+.

Below is a quick guide as to the price scale for influencer marketing based on follower
numbers, but please remember the next factor is also hugely influential in determining an
influencer’s market value.



* Please Note: This pricing is not guaranteed and depends heavily on engagement rates
(see next section)

Statistics taken from WebFX - https://www.webfx.com/influencer-marketing-pricing.html

https://www.webfx.com/influencer-marketing-pricing.html


Engagement Rate

Second to follower numbers this is a hugely important factor determining your appeal to
potential sponsors, as well as the amount they will pay you per post. In short, you need
people reacting and responding to your content (even before sponsorship). A profile with lots
of followers but next to no likes, comments or shares will be a lot less likely to get
sponsorship; for example 10k followers but an engagement rate of 5% is much more
attractive from a marketing standpoint than one with 70k followers and an engagement rate
of 0.4% or less.

Engagement rates are notoriously difficult to get up into the top ranges, with rates of 10% or
more near enough impossible to achieve unless follower numbers are very low. As a general
guide, an engagement rate of 1-2% is good, 2-4% very good, 4-6% is excellent, and anything
above that is pretty much going viral! If you have a rate of 5% or more, brands will be queuing
up to sponsor you, even if your follower numbers aren’t huge! If your rates aren’t that high,
not to worry, as long as they’re at least 1-2% you’ll still be an attractive brand ambassador for
many businesses. Even if your rate is below 1%, it’s not impossible and deals can still be done,
but we would suggest trying to increase it to at least 1% or above in those circumstances.

Some tips to help you engage your online audience and increase your engagement rate are:

● Post content as frequently and regularly as you can (see next section)
● Post content that is eye-catching, captivating and is likely to invoke a response

in people (as much wow factor as possible)
● Ask questions in your posts to get more of a response from your followers (easy

and very effective)
● Communicate with your followers as frequently as possible through posts

and messages - like you’re having a conversation with friends - to keep them
engaged (like and comment on comments!)

Engagement rates won’t jump overnight, but using those tips over time should definitely have
an impact!



Frequency & Regularity of Posts

This aspect is very much related to engagement rates, because if you rarely post content it’s
likely your engagement rate won’t be very high. A business sponsor will always want to see
your profile and interaction with your followers before making a decision to sponsor, and
follower numbers won’t mean much if you only share content every six months. Let’s say a
sponsor has a look at a profile which has 50k followers, that will initially get their attention,
but if they see only 2 posts have been shared in the last six months, that will put them off
straight away. Not posting often implies you don’t engage with social media very much
yourself, let alone with your followers, and as well as usually coming with very low
engagement rates, also gives the impression that you aren’t really that interested in sharing
social media content, which is essentially what the sponsor will be paying for.

Make sure you post regularly, and frequently communicate with your fans on social media,
even if it’s just giving your opinions on things, gauging theirs, or just having general small talk;
although it may seem needless, it will help massively with building a stronger presence on
social media, and will ultimately show that you value your fans. Try and avoid only sharing
promo material or news and updates on your music, and get to know your audience!



The Quality of your Posts

Although this may not be the first thing you think of when considering your social media stats,
it is very important and will often be the last thing sponsors will consider to inform their
decision to sponsor or not.

Basically, if the creative quality of your posts is not up to scratch for whatever reason (maybe
poor photo resolution or promo material that lacks sufficient editing skills etc), or the written
content is hard to read and understand, it will make businesses much less inclined to choose
you as a representative of their brand. Nowadays, brands choose influencers not only for
their following and market reach, but also for their creative skills to produce branded content
that is visually compelling and interesting. As more and more people become influencers
nowadays, there is more competition and influencers that create engaging content that looks
and sounds excellent will be of the most appeal to business sponsors.

Don’t worry, you don’t need to be a film director, a professional video editor or graphic
designer to appeal to sponsors, as long as you always use the best quality photos you can, try
and be as artistic as you can (we’re sure you’ll know a thing or two about that), and try to write
as best as you can (minimal typos and mistakes), you will be fine!



Create a poll on IG or FB to get useful info about your followers:

By creating a poll asking your followers whether they use or like YOUR favourite
products/services, this will give us some extra points that we can use to elevate your pitch to
the best it can be. Recording the number of followers that show an interest in the same
products/services as you, and sharing those results with us will add significant appeal to your
pitch to potential business sponsors, and will generally increase your chances of getting a
sponsor, as well as the amount of money they will be willing to pay.

These polls are not essential, but the information gathered will simply give the business more
reasons to sponsor.

If you’re not sure how, follow the step by step instructions below on how to create a poll on
IG, or please click here for instructions on how to post polls on your FB page.

1. 2.
Post story and click on ‘create’ Scroll right to the ‘poll’ option

https://www.digitalmarketing.org/blog/how-to-create-a-poll-on-facebook-1


3. 4.
Ask your followers if they like buying Scroll right to ‘questions’

or using your preferred products or
services *

5.
Ask an additional question to get more

info about the specific products/services they like



*You are asking your followers whether they like using the products/services you chose as your favourite when
signing up to SounSight, as these will be the products/services you’ll be endorsing to your followers

When the poll is complete, please take a screenshot showing the results, and most
importantly the number of followers that answered ‘yes’, then send it to our email
address - contact@thesoundsight.com - or DM it to us on our FB or IG profiles. This will
be a great help!

We hope this has been of some help in understanding what sponsors are looking for,
and the best ways to attract them. At the end of the day, the stronger these elements
of your social media are, the more money a business will be willing to pay for
endorsement.

With Kind Regards, ,
The SoundSight Team

mailto:contact@thesoundsight.com
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